
 
 
 

 
 

 

The Art of Artist Management 
Music Industry Insider Paul Allen Reveals  
the Inner Workings of the Music Business  

 
 (Burlington, MA – March 29th, 2011)  Focal Press, the global 
leader in media technology publishing is proud to 
announce the publication of Artist Management for the 
Music Business, 2nd Edition, by Paul Allen. This updated 
edition provides clear, in-depth information on what to 
do as an artist manager and how to do it, preparing the 
reader for the realities of directing the careers of 
performers in the risky but rewarding music business.  
 

The book prepares the reader for a successful 
career looking at the application of classic management 
theory to artist management and contains:  

 Key industry insights for both new and experienced artist managers  

 Exclusive planning and management tools  

 Successful career strategies for managers and the artists they manage  
The book also features profiles of artist managers, an exclusive and detailed template 
for an artist career plan, and samples of major contract sections for artist management 
and record deals. Updated information including a directory of artist management 
companies is available on the companion website. 
 
Artist Management for the Music Business is written for record industry employees who 
want to know both what to do as a professional artist manager and how to do it as well 
as for all students studying music business or industry programs. 
 
Also newly released by Focal Press, and sure to become the “bible” of music publishing, 
is The Art of Music Publishing: An Entrepreneurial Guide to Publishing and Copyright 
for The Music, Film and Media Industries by music industry veteran Helen Gammons. 
 
This guide, for those who want to pursue a career and succeed in the lucrative area of 
music publishing, is the first of its kind. Industry insider Helen Gammon provides real 
inspiration, a tangible and ‘hands on’ perspective to the exciting high-risk, high-reward 
music business.  
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The book helps readers prepare for a career in music publishing 
and learn about various topics: 

 understanding the role of the publisher  

 copyright  

 managing rights  

 income streams  

 contracts 
Gammons looks at how, when and where income is generated in 
all the current areas of business. As well as exploring all the areas 
of music publishing that are available, the new industries offering 
new income streams and the business models that are developing. 
 
"Whether you're already a music publisher or would like to be one, this book will give 
you a mass of useful information - fresh ideas, up-to-date legal opinions, video 
interviews with music biz legends, provocative thoughts about where the business is 
heading, and plenty of good anecdotes." -- Simon Napier Bell, manager of The Yardbirds, 
George Michael and Wham, Marc Bolan. 
 
About the Authors:  

Paul Allen is Associate Professor in the Department of Recording Industry at Middle 
Tennessee State University and co-author of Record Label Marketing, also published by 
Focal Press. He is also a frequent lecturer at other universities on artist management 
and other music business subjects. His career work has included radio, TV, political 
management, and the music business. 
 
Helen Gammons, MBA, has three decades of experience as International Creative 
Director and Business Affairs for leading music industry companies, responsible for 
music publishing, music supervision, synchronization, licensing of songs and masters, 
business affairs and artist development. Helen is currently Head of Business Studies at 
the Academy of Contemporary Music (ACM) in the UK (www.acm.ac.uk). Executive 
Director of Planet Audio Group www.planetvideosystems.co.uk, including 
www.rotolight.com and Executive Producer on forthcoming Hollywood movies. Helen 
also advises music companies as a business mentor for www.rockstargroup.co.uk. 
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nd
 

Edition 
By Paul Allen 
ISBN: 9780240815015 / e-ISBN: 9780240815022  
/ paperback; 290 pages / Price: EUR 25.99/USD 
34.95/GBP 21.99  
 
 
 

The Art of Music Publishing: An Entrepreneurial 
Guide to Publishing and Copyright for the 
Music, Film and Media Industries  
By Helen Gammons 
ISBN: 9780240522357; e-ISBN 9780240522364 / 
paperback; 208 pages / Price:  EUR 25.95/USD 
34.95/GBP 21.99  
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Related Titles 
Record Label Marketing 
BY Tom Hutchison, Paul Allen, Amy Macy 
ISBN 13: 9780240812380/PAGES: 448 
EUR 36.95/USD 49.95/GBP 31.99 
 
Web Marketing for the Music Business 
BY Tom Hutchison  
ISBN 13: 9780240810447 /PAGES: 394 
EUR 20.95/USD 31.95/GBP 17.99 
 
Demo to Delivery 
BY Russ Hepworth-Sawyer 
ISBN 13: 9780240811321/PAGES: 336 
EUR 23.95/USD 31.95/GBP 20.99 
 

What is Music Production 
BY Russ Hepworth-Sawyer, Craig Golding 
ISBN 13: 9780240811260 /PAGES: 288 
EUR 25.95/USD 34.95/GBP 21.99 
 
Indie Rock 101 
BY Richard Turgeon 
ISBN 13: 9780240811963 /PAGES: 176 
EUR 21.95/USD 29.95/GBP 18.99 
 
Mixing Secrets 
BY MIKE SENIOR 
ISBN 13: 978-0-240-81580-0/PAGES: 288 
EUR 28.95/USD 39.95/GBP 24.99 

### 
About Focal Press 
Focal Press has been a leading publisher of Media Technology books for 70 years. We provide essential 
resources for professionals and students in many areas including: film and digital video production, 
photography, digital imaging, graphics, animation and new media, broadcast and media distribution 
technologies, music recording and production, mass communications, and theatre technology. 
 
 
About Elsevier Science & Technology Books 
Elsevier S&T Books provides its superior media technology, scientific and technological content through its 
books and online resources such as SciVerse ScienceDirect books and BrainNavigator, the award-winning 
product that improves the quality of neuroscience research. The S&T Books’ family of imprints includes leaders 
in the media technology market with Focal Press and computing market with Morgan Kaufmann.  Other 
imprints include CIM, Newnes, Syngress, William Andrew, CIMA, Pergamon, Estates Gazette Books, 
Butterworth-Heinemann, Academic Press, Academic Cell, Anderson Press, Architectural Press, and Gulf 
Publishing (www.ElsevierDirect.com/). 
 

About Elsevier  
Elsevier is a world-leading publisher of scientific, technical and medical information 
products and services. Working in partnership with the global science and health 
communities, Elsevier’s 7,000 employees in over 70 offices worldwide publish more than 
2,000 journals and 1,900 new books per year, in addition to offering a suite of innovative 
electronic products, such as ScienceDirect, MD Consult, Scopus, bibliographic databases, 
and online reference works.  
 

Elsevier (http://www.elsevier.com/) is a global business headquartered in Amsterdam, The Netherlands and 
has offices worldwide. Elsevier is part of Reed Elsevier Group plc (http://www.reedelsevier.com/), a world-
leading publisher and information provider. Operating in the science and medical, legal, education and 
business-to-business sectors, Reed Elsevier provides high-quality and flexible information solutions to users, 
with increasing emphasis on the Internet as a means of delivery.  
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